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e e # 1
AdWords 1advnstainau 19,004 a59iaaeu 5 wauilay

mstdouled  mswlanihving | Seoumdsy €= x|~
sy ASUARIHS ASAGEN 1 CTR RPC ROI b RN
19,004 14,796,236 58,110 $23,042.98 (399, $0.17 58.66%  -141.90%
o o o o = oo K " oo e o : = gy 2wt : =2 erarmal are
ﬁinuamﬂuﬂa\]ﬁu"lﬁﬁ' 'ﬁlﬂﬂﬂﬂﬂﬂ"ﬂﬂdl%]ﬂﬂﬁ' iﬂﬂnmﬂnﬂmﬁuﬂﬁm" ﬁiﬂuanﬂuﬂa\]ﬁu"lﬁﬁ' fuariaalud | dualmpol | Aaoplsd g]lggfﬁdﬂdhm. :I-;L;g:lhdaﬂw.
2.94% 99.00% 99.96% 0.39% (-0.03%) $0.41 (0.03%) $0.79(-78.45%) (-163.83%) 396.31%)

diudaya; weuley = ASVETEY L AISAER A CTR RPC ROl | szpzmau
1.  Google Store: English - Americas 15,874 20,793 8.12% 5048 4.49%  25.65%
2. (not=et) 92 i} 00 0.00% 0.00% 0.00%
3. Newbie Campaign 38 541 9.63 0.99% p0.00% 0.00%
4. Campaign #2 0 079.79 = 0.00% 10.00% 0.00%
5 Google Store: Englizh - EU, APAC & ROW 0 35,349 1.45% 00.00% 0.00%
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Google Store: Englizh - Americas | Google Tees
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naun1siukan AdWords illaden1si2inau 832 afeiaasinu 27 diudn

msTdonled | | mswlaainann | drowmdsy RG] HaE: ""'"'

Astiingy ATTUARIEG ATFRRAN AUV CTR CPC RPC ROl FEryaU

832 10,311 721 $167.25 6.99% $0.23 $1.94 736.68% 88.05%

e s B B rafanzadlus: | dafouadlus: | duadnuadlud: | Awadouadlwd | Amaowaals

neaaTadvlYd | neaATinavlyd | anoaRTasvld | anoasruazadvld | 0.39% $0.41 $0.79 91.90% 47.89%

0.13% 0.07% 1.24% 0.70% (1,679.91%) (-43.68%) (145.54%) (T01.64%) (83.86%)

diudinya: | dvEn T AsvE Y AISWAAINE AISAER Aaunu CTR CPC RPC ROl | szozman

1. google t =hirt 262 1,159 22T 24187 19.59% 3013 32.00 588.67% 50.81%
2. google shirt 189 5,428 163 $50.09 2.54% 3034 3146 331 57% T6.85%
3. googletehits 140 688 127 520.54 18.46% 30.16 274 159245% 94.09%
4. google shirtz 106 504 a4 $16.00 16.67% 3019 3250 1.21138% 92 37%
5. google tzhirt 42 407 30 35.07 7.37T% 2017 3204 1579.38% 94 05%
6. google tee shirts 34 260 20 $5.38 7.69% 3027 50.00 -100.00% 0.00%
7. google tzhirts 25 142 28 3B 19.72% 3022 3232 548.31% 50.46%
8. google tee shirt 16 177 16 358 9.04% 022 s0.00 -100.00% 0.00%
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